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In the recent years, along with the rapid development of global economic, in 
China, the industry of cultural and creative business has made great process. more and 
more people think about to build an innovation-oriented society and care more about 
the growth environment of the new generation, which include not only the education of 
language or computer skills, but also the development of moral, intellectual, physical 
and aesthetic skills. Therefore, the children’s art education, which is granted as an 
important part of comprehensive development of kids, becomes more and more 
popular. 
The children’s art education market is huge based on the marketing research 
report. Due to the idea of the children’s education changed as well as the rapid 
development of the new conception of art education, it is the good chance to start the 
business of the children’s creative art education. This paper analyzes the current 
situation and future trend of the children’s art education in China, especially more 
focused on the detail analyses of the existing and potential competition of the 
children’s art education in Fujian. This paper collects and analyzes the market of 
Fujian Haha children’s creative art training center by the method of questionnaire 
survey; utilizing the STP analysis and 4P theory, considering the internal and external 
environment, the marketing development strategy is proposed in this paper. And this is 
a good reference to Fujian Haha children’s creative art training center for future 
development.  
The marketing development strategy proposed in this paper could not only be the 
reference for the children’s art education industry, but also is the guidance for the 
management team of Fujian Haha children’s creative art training center on how to 
move forward, the team will be more confident for the future succeed.  
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作为 21 世纪 有前途的产业，创意产业的发展前景不可限量。 
随着中国经济的快速发展，我国社会各项建设都取得了巨大成就，为我国加




























福建分校于 2013 年 7 月以品牌加盟的方式正式办学，截至 2014 年 5 月已招收学



































Degree papers are in the “Xiamen University Electronic Theses and Dissertations Database”. Full
texts are available in the following ways: 
1. If your library is a CALIS member libraries, please log on http://etd.calis.edu.cn/ and submit
requests online, or consult the interlibrary loan department in your library. 
2. For users of non-CALIS member libraries, please mail to etd@xmu.edu.cn for delivery details.
厦
门
大
学
博
硕
士
论
文
摘
要
库
